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PT. Daikin Airconditioning Indonesia merupakan salah satu perusahaan asal 
Jepang yang bergerak di bidang pendingin ruangan dan pembersih udara dan mulai 
masuk ke Indonesia pada tahun 2012. Sejak menjadi perusahaan pertama di Jepang 
dalam bidang manufaktur Air Conditioner, Daikin semakin dikenal oleh banyak 
kalangan. Agar membuat karyawan terus merasa nyaman, perusahaan harus 
memiliki Corporate Social Responsibility, Ethical Leadership, dan Work 
Engagement yang cukup tinggi sehingga dapat mengurangi munculnya Burnout 
dan tingkat Turnover Intentions perusahaan. 
 
Penelitian ini bertujuan untuk menganalisis apakah terdapat pengaruh yang 
signifikan antara Corporate Social Responsibility pada Work Engagement, Ethical 
Leadership pada Work Engagement, Ethical Leadership pada Burnout, Burnout 
pada Turnover Intentions, dan Work Engagement pada Turnover Intentions bagi 
karyawan di PT. Daikin Airconditioning Indonesia 
 
Penelitian ini merupakan penelitian deskriptif yang dilakukan dengan non- 
probability sampling; judgemental sampling. Teknik ini diterapkan dengan tools 
kuisioner yang disebarkan pada karyawan PT. Daikin Airconditioning Indonesia. 
Seluruh data yang terkumpul diolah dengan menggunakan Structural Equation 
Modeling (SEM). 
 
Hasil dari penelitian ini dapat disimpulkan bahwa data mendukung dan terdapat 
pengaruh positif dari Ethical Leadership pada Work Engagement, terdapat pengaruh 
negatif dari Ethical Leadership pada Burnout, terdapat pengaruh positif dari 
Burnout pada Turnover Intentions, terdapat pengaruh negatif dari Work 
Engagement pada Turnover Intentions. Adapun data yang tidak mendukung pada 
variabel Corporate Social Responsibility dimana tidak terdapat pengaruh positif 
terhadap Work Engagement. 
 
Kata Kunci: Corporate Social Responsibility, Ethical Leadership, Work 






PT. Daikin Airconditioning Indonesia is one of the Japanese companies 
engaged in the field of air conditioners and air cleaners and began entering 
Indonesia in 2012. Since becoming the first company in Japan in the field of 
manufacturing Air Conditioners, Daikin is increasingly recognized by many 
circles. To make employees feel comfortable, companies must have high enough 
Corporate Social Responsibility, Ethical Leadership, and Work Engagement so as 
to reduce the appearance of Burnout and the level of Turnover Intentions of the 
company. 
 
This study aims to analyze whether there is a significant influence between 
Corporate Social Responsibility on Work Engagement, Ethical Leadership on 
Work Engagement, Ethical Leadership on Burnout, Burnout on Turnover 
Intentions, and Work Engagement on Turnover Intentions for employees at PT. 
Daikin Airconditioning Indonesia 
 
This research is a descriptive study conducted with non-probability 
sampling; judgmental sampling. This technique is applied with questionnaire 
tools distributed to employees of PT. Daikin Airconditioning Indonesia. All data 
collected is processed using Structural Equation Modeling (SEM). 
 
The results of this study can be concluded that the data support and there 
is a positive influence of Ethical Leadership on Work Engagement, there is a 
negative influence of Ethical Leadership on Burnout, there is a positive influence 
of Burnout on Turnover Intentions, there is a negative influence of Work 
Engagement on Turnover Intentions. The data that does not support the 
Corporate Social Responsibility variable where there is no positive influence on 
Work Engagement. 
 
Keywords: Corporate Social Responsibility, Ethical Leadership, Work 
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